
Mastering Your
Author Website:
the 10 Essentials
Every Author
Website Needs



hello, i’m jessica
author website designer since 2016: I’ve built out
more than 154 websites for authors and small
businesses since then

graphic designer for authors: I sell Canva
templates and help authors ditch their “what
do I post?!” social media overwhelm with
beautiful and professional Canva templates
and the Author Content Calendar

soon to be debut author: my debut novel
releases in March 2024 from Forever



Mastering Your Author Website: 
the 10 Essentials Every Author Website Needs

Your author website is your #1 marketing tool. If social media were to disappear
overnight, would you still be able to reach your readers-and more importantly,
future readers? If you don’t have a well-designed and effective author website,
you are neglecting one of the easiest and most impactful selling tools.

In this workshop, we will explore the best options for hosting and designing your
website before shifting into the critical things every author website needs. We will
then look at some authors who are doing it right with their websites, exploring how
their website reflects their brand and helps sell their books for them.



why do you even need an author website?

show yourself as a professional - a branded website establishes you as a
committed author and serves as a central hub for you to show off press and
potentially connect with media outlets, bloggers and more

allow readers/agents/publishers to find information about your books and
backlist or upcoming WIP’s

have a space you fully own - no need to rely on social media which could
disappear tomorrow

new in 2024: most newsletter subscription services, like Mailerlite, MailChimp,
etc, are requiring you to have a custom email address from your domain
name (aka author@authorname.com). 

but first...



step one in setting up your author website: 
your domain

a domain is your address on the internet aka www.authornamehere.com

a domain will cost you around $25/year and I recommend you research before
officially registering your domain. Some things you should search: 

Is there anyone famous (alive or dead) who shared this name? 
Is the domain name easy to spell? 
Is it easy to remember? 
Is it available? 

TIP: Go to https://www.name.com/domain/search# to check if a domain name is
available 



step two in setting up your author website: 
hosting
Web hosting is the process of renting or buying space to house a website on the internet.
Think of your domain name (aka www.yournamehere.com) as your address and hosting as
the land your house sits on. You need to buy land before we can build the house (aka your
website!) 
 

free website options: 
WordPress.com
Carrd.com
Canva
Wix

While free, these will have very limited
customizations but are a good option
when starting out on a budget! 

paid website options: 
SquareSpace
Wix.com
ShowIt

https://www.yournamehere.com/


step two in setting up your author website: 
hosting

My recommendation? 
General website hosting with free WordPress platform. 

Why? 
Most widely used - over 42% of websites online use it
Most affordable longterm (~$5/month as opposed to $20+ for
SquareSpace, Wix, etc.) 
Safest 
SEO Friendly
Allows for most customization 



now let’s talk author
website essentials



a (kickass) homepage
Your author homepage is the first thing new visitors will see when
coming to your website so it is the most important page on your
website. 

let’s capture your reader
on

e
Latest book and/or upcoming release
Newsletter sign-up form 
Menu bar with links
Social media links 

Here are the basic things your website homepage needs:





what if you’re
pre-published
or a debut?





must haves:

about page

Author Bio: Include a well-written and engaging author
biography that tells visitors about your background, writing
journey, and what inspires you. You can also include a
professional author photo.

Author Photo: A high-resolution, professional photo of you 

elements to include on the about page

Media Kit: Link to your media kit if published.

tw
o



about page
elements to include on the about page

Social Media links: Include icons or links to your social media profiles so visitors
can connect with you on platforms like Twitter, Facebook, Instagram, or
Goodreads.

Awards and Acclaim: Show off any writing awards or notable reviews you’ve
received.

optional:

Contact Info: Ideally you will have a contact page, but you can also put that
information on this page

Other offerings: Do you offer any author services or present workshops? You can
share that information here. 



about page: live examples



about page: live examples
long, personal
bio written in 1st
person to make
closer
connection to
her ideal reader

easy to find link
to her media kit

professional and
on-brand author
photo



about page: live examples



about page: live examples

professional
author photo

easy-to-find
info on how to
book her to
speak 

link to
appearances 

professional bio
written in 3rd
person

link to all her press and
published articles

link to media
kit



author media kit
th

re
e a media kit is a great resource to have on your website and I

always recommend authors to have one on a separate page from
your about page, however to link to it on your about page.

what is a media kit?
An author media kit is a collection of promotional resources that help journalists, reporters, and
bloggers learn more about you and your books.

what should you include in your media kit?

Author Bio: Written in 3rd person. Ideally offer a short version and a long version

Author Photos: High resolution photos that can be easily saved and downloaded. 

Awards: Any awards you’ve received

Publications: Any significant publications you have been featured in.

Your Published Works: A list of your published books.



media kit examples



newsletter sign-up
You should have several ways for visitors to sign-up for your
newsletter. For example: 

Sign up form on your website homepage
A separate newsletter page
A sign up form in your website footer 

help readers stay in touch
fo

ur
free newsletter providers: 

Mailerlite
MailChimp
Substack



newsletter sign-up: examples
homepage



contact information

Don’t bury your
contact information!
Make a very simple
contact page for
agents, editors,
bloggers and
readers to find you! 

make it easy to reach you 
fiv

e



social media 
Social media is an inevitable part of the author journey. I
recommend displaying your social media links prominently on all
pages of your website so users can easily find and follow you on
different platforms. 

The easiest way to do this is to link to your social media profiles in
your menu bar, heading and/or footer. 

love it or not, social media is a must
si

x
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ex
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next to menu bar

and in footer

and in footer

next to menu bar



book page

Book Cover
Book Blurb 
Buy Links 
“Add to Goodreads”
Other books in the series

here’s everything to include
se

ve
n

must haves:

Content Warnings

optional but recommended:



book page

Book Playlists
Book Aesthetic 
Reader Reviews 
Tropes Included

optional:

se
ve

n



anatomy of a book page

other books in
the series

book title and
series name

book blurb
book cover

goodreads link

buy button 



book playlist

hidden
content
warnings

book blurb

tropes 

book title

high res book
cover

goodreads 
link

buy button

anatomy of a book page



anatomy of a book page
high res book
cover

buy buttons

goodreads/bookbub

blurb

book title &
series number

trade reviews and
author blurbs

other books in the
series



events
An events page helps with two things: 

letting readers find events where you will be so they can meet
you
establishes social proof -shows that you have events and
things going on that establish you as an author 

let’s meet up
ei

gh
t

things you can include on this page: 
online events like Instagram Live chats 
bookstore events 
conferences



press/media
A media page can help show off some of your news and media
placements. It can be an important tool in your marketing
toolbox.

time to show off
ni

ne



news/media: 
examples



privacy policy
A website needs a privacy policy to inform users about how their
personal data is collected, used, and protected while interacting
with the site. It establishes transparency and trust, ensures legal
compliance with privacy regulations, and provides users with the
necessary information to make informed decisions about sharing
their information online.

If you are collecting email addresses for your newsletter or using
any kind of analytics tools, you need a privacy policy! 

let’s cover your ass 
te

n



slides & resource
guide
www.meetcutecreative.com/larwa



any questions?


